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KATHY BROOCK BALLARD is a Michigan real 
estate rock star. A fourth generation Realtor®, she is the state’s No. 1 
individual producer eight years running, closed more than $113 
million in sales in 2017, and is ranked in the top 0.01 percent of 
all Realtors® nationally. Broock Ballard is also a direct descendant of 
John Quincy Adams, Calvin Coolidge, and Clara Barton. 

Lest that creates a certain image in your mind of who Broock 
Ballard is, just wait; she’ll shatter your preconceptions and 
completely rede� ne what it means to do real estate in Michigan, a 
place she’s lived her entire life.

THE KATHY BROOCK BALLARD BRAND
Part of Max Broock Realtors® (named for her great-grandfather who 
started in real estate in 1895), Broock Ballard has never rested on her 
family name or reputation. In fact, when she started in the industry 
in the 1980s, she worked for a competitor, wishing to pave her own 
way and be recognized for her own accomplishments. She used her 
marketing degree to brand herself, creating an image that di� ered 
materially from her peers. Broock Ballard was authentic. She was 
di� erent. With her leather jacket, blue jeans, and funky jewelry, she 
turned the perception of the stodgy Realtor® on its head.

Broock Ballard’s success, though, comes from far more than just 
image, and today she heads up the Kathy Broock Ballard Collection.

“I know Birmingham, the Bloom� elds, and Oakland County 
better than anyone,” she says. “I’ve seen the farmlands and lake 
towns of my childhood develop into entirely new communities and 
cities. I’ve witnessed population migration throughout and around 
the state. It’s a life’s experience I don’t believe any of my peers has, 
and it gives me a broader base of knowledge to work from, allowing 
me to serve my clients better.”

� at knowledge base, along with a savvy team including a 
marketing sta� , helps Broock Ballard maintain her position as a 
unique, creative problem-solver in the midst of so much sameness. 

“I don’t want to be like every other Realtor®. I love changing things 
up,” Broock Ballard proclaims. “And I love helping people buy and 
sell homes. It’s in my blood.”

GIVING BACK
Involved in making her community a stronger and better place for 
decades and on behalf of a variety of organizations, it was a handful 
of years ago that Broock Ballard created and launched “Erin Go 

Bra(gh),” the giving event that means the most to her.
“� e event bene� ts women caught up in the shelter 
system, those who are trying to make better lives for 
themselves,” Broock Ballard explains. “� e goal is to 
empower women and lift them up. And as a mother 
of daughters, it’s important they see me supporting 
other women.”

Above and beyond her philanthropic work, Broock 
Ballard is pleased to be able to give back by sharing 

the wealth of knowledge and experience that comes from 
being a lifelong Michigander and real estate professional. 

“I couldn’t imagine a better way to spend my days than helping 
people � nd their dream homes,” she says. “Educating clients about 
real estate and the markets and sharing the passion I have for this 
place that I love is a dream come true.”

Michigan’s
No. 1 Realtor®

275 SOUTH OLD WOODWARD, BIRMINGHAM, MI 48009    248-318-4504    KATHYBROOCK.COM

Kathy Broock Ballard focuses on 
clients, community, and results.
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